The applicant provides documentation supporting how the area’s
shopping facilities cluster within the area’s hub and residents do not have
other realistic alternatives to meet their shopping needs.

The applicant lists large shopping facilities without providing statistics or
other documentation that demonstrates relevance to the proposed
community.

Not Persuasive

13. Geography

Some communities face varying degrees of geographic isolation. As such, travel outside the
community can be limited by mountain ranges, forests, national parks, deserts, bodies of waters,
etc. This factor, and the relative degree of isolation, may help bolster a finding of interaction or
common interests.

Most Persuasive | Area is geographically isolated and/or distinct from immediate

. ‘ | surrounding area.
Area has geographic commonalities that influence other aspects of the
residents’ lives (i.e., tourism, allocation of government resources).
The area’s geographic features do not appear to influence other social or
economic characteristics of the area.

Not Persuasive




